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1. Purpose

This policy outlines the procedures for all staff and students regarding engagement with news
media and posting about the University on social media platforms. It aims to ensure consistent
and accurate representation of the University of Gibraltar in public and digital forums.

2. News Media and Press Interactions

2.1 General Principle

Allinteractions with the media (including, but not limited to, television, radio, newspapers,
magazines, online news platforms, and social media) that involve or reference the University of
Gibraltar in an official capacity must be coordinated in advance with the Marketing and
Communications Manager. This applies to all staff and to students who are representing the
University through official roles, projects, or channels, including University-affiliated societies,
sports teams, departmental platforms, or participation in University communications.

Students or staff referencing the University in a personal capacity are not required to seek prior
approval; however, they are expected to adhere to the University’s Social Media Policy and
broader codes of conduct.

2.2 Incoming Media Requests

If a staff member or student is approached by a journalist or media outlet regarding any matter
involving the University in an official capacity, they must consult with the Marketing and
Communications Manager before responding or agreeing to participate.

If the request relates solely to a student’s or staff member’s personal opinion or experience, and
they are not speaking on behalf of the University, they may respond independently, provided
they continue to observe University policies and avoid misrepresenting their affiliation or role.

2.3 Outgoing Media Engagements

If a staff member or student intends to proactively engage with the media on any topic that
involves the University in an official capacity, prior approval and guidance must be sought from
the Marketing and Communications Manager.

Engagements undertaken in a personal capacity, where the University is mentioned only in
passing and the individual is not acting as a representative, do not require prior approval but
must comply with the University’s Social Media Policy and professional conduct expectations.

2.4 Articles and Press Materials

All externally published articles, press releases, or written content that reference the University
of Gibraltar in an official context must be reviewed and approved by the Marketing and
Communications Manager before submission or publication.

Content produced in a personal capacity — including opinion pieces, blogs, or personal social
media posts — that make reference to the University do not require approval, but must reflect
responsible and respectful conduct, in line with institutional policies.

2.5 Interviews
Any staff member or student participating in a media interview in which they are representing
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the University, whether formally or informally, must schedule a preparatory meeting with the
Marketing and Communications Manager to ensure messaging is appropriate and accurate.
Interviews given in a personal capacity that refer to the individual’s experience at the University
do not require prior coordination, provided the participant does not imply they are speaking on
behalf of the institution.

3. Social Media

3.1 Posting on Behalf of the University

Only individuals who have received prior written permission from the Marketing and
Communications Manager may post content on behalf of the University on any social media
platform. This does not include “sharing” or “reposting” a social post that has been originally
posted by the University of Gibraltar.

3.2 Personal Accounts
Staff and students are welcome to share experiences related to the University on their personal
social media accounts, provided they do so responsibly and in line with university values.

When posting about the University, individuals must:
e Clearly state that the views are their own (when applicable).

o Tagthe official University of Gibraltar account(s) on the relevant platform(s) (e.g.,
@unigib on Instagram).

¢ Avoid disclosing confidential information or making statements that could negatively
impact the University’s reputation.

e For further guidance please refer to the University policy on Social Networking Sites.

4. Responsibilities of University Personnel

4.1 Heads of School and Department Managers
Heads of School and Department Managers are responsible for ensuring that all staff and
students within their areas are made aware of this policy and its requirements.

In the case of students, they may first approach their Head of School with media-related
queries. The Head should then liaise directly with the Marketing and Communications Manager
to coordinate next steps.



